SHAHEEN BAHAELDIN

HEAD OF MARKETING

PROFILE

I'm a Full Stack Designer, Marketing Manager and an Art Director. | love all things that involve
creativity and because of that, | will never stop developing and searching for creative styles

and creative forms of self-expression to improve my skills.

EXPERIENCE (YEARS AND LEVEL) INFO
Name Shaheen Baha
Age 26
Date of Birth 04/03/1997
ADOBE ul/ux PRODUCT BRANDING Gender EIS

Status Single
Nationality Sudanese
Languages Arabic (native)

DIGITAL MARKETING AND GRAPHIC DESIGN SPECIALIST 2023 - CURRENT English (fluent)

REGAL LUBRICANTS & GREASE MFG LLC

As a key player at Regal, | led comprehensive marketing strategies, managed a team, and executed

innovative campaigns for brand enhancement. In the realm of graphic design, | ensured a visually

consistent brand identity, created compelling collateral, and optimized user experiences. Specializ-

ing in digital marketing, | orchestrated online campaigns, analyzed metrics for optimization, crafted CONTACT

content strategies, and managed social media for robust online presence and engagement. My

integrated approach contributed significantly to Regal's success in a competitive market. —
Phone +971 524 45 0955

HEAD OF MARKETING AUG - 2023

LADOOR SYSTEM Website shaheenbaha.com

As the Head of Marketing at Ladoor System, | lead the strategic planning and execution of market-
ing initiatives. With a focus on brand management, team leadership, and digital marketing, | ensure Address Al Taawun St
cohesive campaigns that drive business growth. Al Khan
Sharjah

HEAD OF MARKETING 2021 United Arab Emirates
MB LUBRICANTS

As the Head of Marketing at Mb Lubricant, | played a key role in shaping and executing sales and

marketing strategies. Responsibilities included strategic planning, market analysis, and leadership ONLINE
of the sales team. | successfully implemented impactful marketing campaigns, boosted digital

initiatives, and cultivated strong client relationships. My tenure significantly contributed to Mb —
Lubricant's enhanced market position and competitiveness.

. www.linkedin.com
IN  /shaheenbahasd

CO.FOUNDER - MARKETING MANAGER 2020

PENTAQON.LTD y www.twitter.com
/shaheenbahasd

Co-founder and Marketing Manager at Pentagon, | led strategic marketing initiatives, overseeing

brand development, digital campaigns, and market research. | built and led a high-performing team,

orchestrated successful product launches, and secured key partnerships. Achievements include f www.facebook.com

significantly increasing brand awareness and implementing efficient marketing automation. /shaheenbahasd
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GRAPHIC DESIGN & PRODUCTION ASSISTANT
APPTITZE.LTD

2020 JAN-MAR

| am Shaheen Baha, serving as a Graphic Design & Production Assistant at APPTITZE.LTD. In this
role, | merge creative design expertise with operational support, collaborating on projects that span
from graphic design to seamless production execution. Adhering to brand guidelines, | utilize Adobe
Creative Suite for efficient design work, ensuring precision and visual appeal. Beyond design, |
actively contribute to cross-functional teams, fostering a positive work environment. My dedication
lies in maintaining high standards of design quality throughout the production process, ultimately
contributing to the success of APPTITZE.LTD's visual identity and marketing initiatives.

OFFICE MANAGER - TEACHER
REWAQ EDUCATIONAL COMPANY

2019-2020

| was a versatile team member at Rewaq Educational. With expertise in graphic design, Photoshop,
and lllustrator, | excelled in teaching and contributed to office management. My responsibilities
included dynamic teaching, administrative tasks, resource management, and fostering a tech-savvy
learning environment. Known for effective communication and mentorship, | played a key role in
student success and overall organizational growth,

GRAPHIC DESIGNER
NELOVER INTERNATIONAL CO.LTD

2018-2019

As a Junior Graphic Designer at Nelover International Co Ltd, | am responsible for translating
creative concepts into visually compelling designs for various projects, including marketing
collateral and digital assets. Collaborating closely with cross-functional teams, | bring fresh ideas to
the table, ensuring alignment with the company's brand guidelines. Proficient in Adobe Creative
Suite, | manage multiple projects, adhere to deadlines, and integrate feedback effectively to deliver
high-quality design work. My proactive approach, attention to detail, and commitment to staying
abreast of industry trends contribute to enhancing Nelover's visual identity and supporting its
overall objectives.

EDUCATION

BUSINESS ADMINISTRATION

Sudan University of Science and Technology

2013-2018

| pursued my studies at Sudan University of Science and Technology. | successfully graduated with
a second degree in the field of business administration. Throughout my academic journey, | demon-
strated a strong commitment to both the technical aspects of science and technology and the
strategic management principles of business administration. My diverse educational background
equips me with a unique skill set that combines scientific knowledge with business acumen,
making me well-prepared for a variety of professional opportunities in the intersection of science,
technology, and business.

FUNDAMENTALS OF DIGITAL MARKETING CERTIFICATION
GOOGLE

AUG 7, 2023

| have successfully completed Google's "Fundamentals of Digital Marketing" course, earning a
certification with Completion ID 176106490. This comprehensive program equipped me with
essential skills in SEO, social media marketing, email campaigns, content strategy, and analytics.
This certification validates my commitment to staying abreast of the latest digital marketing trends
and underscores my readiness to contribute effectively in this dynamic field.
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SKILLS

ADOBE CREATIVE SUTIE

CLICKUP MANAGEMENT

PROJECT MANAGEMENT

TOOLS

ADOBE CREATIVE SUITE

PHOTOGRAPHY

MICROSOFT OFFICE

REFERENCES

Mutaz Algak

Supply Chain Manager
Amazon

+1(703) 731-7975
Mutezelgak@yahoo.com

Amir Mohit Pour
EO
Mb lubricants
+90 (537) 208 30
Amirmoti682@gmail.com

Loui Salah
EO
Apptitze
+97154 4820811
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PRIME CAMPAIGN

While the sales figures fell slightly short of the
1,000 carton target, the outcome of 8485
cartons is deemed successful given the
constraints of limited resources. The marketing
efforts proved effective in creating awareness
and generating sales. This outcome serves as a
solid foundation, instilling confidence that with
continued strategic marketing, 1Liter Prime has
the potential not only to reach but exceed the
1,000 carton mark in the future.

www.shaheenbaha.com/prime-campaign ’

MB LUBRICANTS

MB Lubricants has recently transformed its
online presence with a website redesign,
focusing on accessibility and user-friendliness.
The updated site boasts a modern, responsive
design, intuitive product navigation, and
enriched product pages with detailed informa-
tion, and valuable resources. Committed to
customer satisfaction, MB Lubricants now
offers an enhanced online experience, solidify-
ing their position as an industry leader.

www.mblubricants.com ’

BLUE JAY BRANDING

To rectify the issues of the old design, we
redesign that incorporates proper alignment,
prominent focus points, and adequate contrast
is necessary. The new design must be visually
appealing and distinguishable to attract and
retain the attention of potential customers. The
desired tone of the redesign should align with
the preferences of the target audience, and it
should effectively convey the product's key
features and benefits. By doing so, the redesign
can help to attract and engage the target
audience while also improving sales and
customer engagement.,

www.portfolio.shaheenbaha.com/Ignitiol.html ’
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